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Hiromitsu Ishii: Born in Miyazaki, Japan in 1972, started his career as a graphic/
editorial designer at ELLE Japon in 1998. | learned the basics of fashion magazine
design, which consists of photography and graphics, at “ELLE Japon” and “VOGUE
Japan”, where | honed my design skills and broadened my range of expression

to include art direction. As art director of “ELLE Japon,” “ELLEgirl,” “Harper’s
BAZAAR,” and others, | have designed more than 20,000 pages. In recent years,

| have been involved in the creative/art/branding direction of advertisements

for the fashion, beauty, consumer electronics, and department store industries,
contributing to the formation of the visual identity of each company. In addition,
as a personal activity, | challenge the visual expression of society through
photography with a focus on “portraits.
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The images in this portfolio are for viewing only and may not be reproduced or diverted in any way.
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The cornerstone of art direction is the “concept. The first step is to summarize and verbalize the message to be conveyed, creating keywords [visible] and
then expanding to mood, color, atmosphere, emotion, and other [invisible] aspects as we approach the project. By combining logical thinking with sensory

inspiration, we create witty and memorable visuals that are both “serious” and “light” at the same time.
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Graphic design, consisting of visuals and text, is a very important tool for communicating to the target audience. How accurately and curiously it impresses
in just a few seconds is often supported by technical know-how. | have cultivated our design skills in the prestigious and privileged environment of ELLE and

Harper’s BAZAAR, and am proud to be a member of these prestigious and prestigious design organizations.
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HARPER'S BAZAAR
ART DIRECTION
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Harper’s BAZAAR is the oldest and most
prestigious women’s fashion magazine

in history. | joined the inaugural team of
the Japanese edition as art director. The
dynamic photographs created by renowned
photographers are uniquely appealing in
their expression. The elegant and humorous
typography of the graphic expression
made for a truly creative and challenging
experiment.

EDITORIALS / ADVERTIRAILS

ELLE / ELLEgirl
ART DIRECTION
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ELLE is a French fashion magazine. It is loved
by people all over the world for its powerful
lifestyle proposals that focus on the female
way of life. Creating for “ELLE” and “ELLEgirl”
was an experience that taught me how to
express myself with elegance and wit.
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EXCELLENT WOMEN

EW (EXCELLENT WOMEN)
CREATIVE DIRECTION
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A quarterly catalog magazine published by
Mitsukoshi Isetan. It is designed to introduce
the latest trends of numerous brands each
season, to communicate with customers, and
to provide them with even higher quality
services. | am participating as Creative
Director in 2024 when was the year of its

renewal.
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| also participate in the creation of a wide variety of advertising visuals for fashion, beauty,
consumer electronics, etc. | participated in the rebranding project of the skincare brand

“SHIRO” for 2019. We successfully completed a visual renewal including branding, design of

packaging including logo, review of communication with customers including web media, and

production of a new line of perfumes. In addition, | have directed and designed corporate/
brand catalogs, leaflets, web design, etc.
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The “TOKYO LOOK BOOK” was released worldwide, and together
with the focus on Japan’s unique fashion culture, it created a
buzz. | have also art-directed and designed a column book for a
fashion journalist and a photo book for a Kabuki actor.
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| am also interested in photography as a form of “documentation,” which is different from photography as a form of “creation.” | believe that by
preserving the “now” in visual form, photographs will appeal to the hearts of people in different ways when they look back on them someday.
He is actively involved in the “Asakusa Portrait” event, in which he photographs local people as they are, and the “TOKYO POSTCOAD” project, in

which he records the changing cityscapes of various parts of Tokyo.
KREAM.JP
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| BELIEVE...
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The term “visual” refers to eyes’ communication activities. In the field of mass media and advertising,
| use tools such as “photography,” “graphics,” and “video” to create. It is natural to communicate with
visuals, but in order to achieve a higher level of communication with people, | try to infuse “emotion”
into the visuals. ‘Joy,” ‘happiness,” ‘healing,” ‘anger,” ‘sadness,” ‘loneliness,” and so on...we encounter a
variety of emotions in our daily lives. | believe that these emotions are the “key” to color people’s lives.
With the belief that | want to provide them with a brief “little entertainment,” even if it is only for a
short period of time. POP, ELEGANT & DIFFERENT... My style of “visual” expression can be summed up
in these words. | would be happy to share with you my experience in creating “visuals” that evoke

a sense of familiarity, beauty, and excitement.

CONTACT: info@kream.jp
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